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EXSTED 
REALTY

2124 10th St E Glencoe
(320) 864-5544

www.exstedrealty.com
Willard
Exsted

Rebecca 
Tuchtenhagen

New Listings Needed!
Buyers Available.

We have buyers willing to pay 
top dollar for farm land. If you
are looking to sell your farm, or
just downsize the number of
acres you have, GIVE US A CALL.

Buying and selling
farms for 45 years in
the McLeod, Carver,

Renville & Sibley 
County areas!

We Sell The BestWe Sell The Best

KAHNKE BROTHERS
TREE FARM

We offer QUANTITY DISCOUNTS on evergreens!
For rates, go to our “Specials” page on www.kahnkefarm.com

10603 Boone Road • Plato, MN
(320) 238-2572

Located 3 miles east of Glencoe, on the north side of Hwy 212. 
Check out our website for maps, handouts and specials!

www.kahnkefarm.com

Open Saturdays
May 1st – Nov. 1st, 8 a.m. – 3 p.m.

Appointments required at other times. 
Call (612) 501-5767 to schedule.

Annual Auction by Fahey
Saturday, May 16 • 9:30 a.m.

Hundreds of trees and shrubs to choose from!

Mark Your Calendar’s

for the 

2015 Sibley

County Fair!

July 29TH–Aug. 2ND



www.paintcare.org

PaintCare, Inc.
PaintCare, Inc., is a nonprofit 501(c)(3)

organization established to represent
paint manufacturers (paint producers) to
plan and operate paint stewardship pro-
grams in the United States in those states
that pass paint stewardship laws.

PaintCare was created by the American
Coatings Association (ACA), a member-
ship-based trade association of the paint
manufacturing industry. Working with
state and local government stakeholders,
ACA passed the first paint stewardship
law in the United States in Oregon in
2009. This legislation resulted in a pilot
program for an industry-led program to
manage postconsumer (leftover) paint.

Since then, seven more states have
passed paint stewardship laws similar to
the one in Oregon, and the program in
Oregon is no longer a pilot program; leg-
islation passed in 2013 made the Oregon
pilot program a permanent one.

PaintCare has programs in California,
Connecticut, Minnesota, Oregon, Rhode
Island, and Vermont, and is planning pro-
grams for Colorado and Maine. We expect
similar legislation to be introduced in sev-
eral other states in the next few years.

Prior to PaintCare, the best options for
residents to recycle or dispose of un-
wanted paint were government-run

household hazardous waste (HHW) facili-
ties and special one-day “round-up” events
with limited days, hours and locations. In
states with PaintCare, many new paint
drop-off locations are established. Most
PaintCare locations are at paint retailers
who volunteer to take back paint. These
retailers take back paint during regular
business hours making paint recycling
and disposal much more convenient for
the public.

In parts
of the
U n i t e d
S t a t e s
w h e r e
PaintCare
has pro-
grams and
w h e r e
p e o p l e
were pre-
viously in-
structed to
dry out old
latex paint
and put it
in the
trash, we now encourage people to take it
to a PaintCare drop-off site so we can sort
it and recycle it. Post-consumer paint can
be collected for reuse, recycling, energy re-
covery, or safe disposal, but doing so re-
quires public awareness and a convenient

and effective infrastructure that exceeds
local government budgets and capacity in
many parts of the country.

The paint manufacturing industry sup-
ported the laws passed in these eight
states and will support additional legisla-
tion because these laws enable the paint
industry to implement a collection pro-
gram by providing a level playing field
among manufacturers and retailers. These
laws also provide a sustainable financing

s y s t e m
and an
anti-trust
e x e m p -
tion for
activities
required
to run a
successful
program.

T h e
program
is funded
t h r o u g h
fees on
each con-
tainer of

architectural paint sold in states with
paint stewardship programs. Budgets and
fees are set on a state-by-state basis. So far,
these fees have been the same in each
state with a program: 35 cents, 75 cents or
$1.60 per container, depending on the
container size.

American Coatings
Association

The American Coatings Association
(ACA) is a non-profit industry trade asso-
ciation advancing the needs of the paint
and coatings industry through advocacy
and programs that support environmen-
tal protection, product stewardship,
health, safety, and the advancement of sci-
ence and technology.

Product Stewardship
Institute

The Product Stewardship Institute, Inc.,
(PSI) is a national nonprofit organization
dedicated to reducing the health and en-
vironmental impacts of consumer prod-
ucts. Founded in 2000, PSI brings together
key stakeholders with varying interests to
develop product end-of-life solutions in a
collaborative manner, with a focus on hav-
ing manufacturers assume primary finan-
cial and managerial responsibility. With a
robust membership base of 47 state gov-
ernments and 250 local governments, as
well as partnerships with over 90 compa-
nies, organizations, and non-U.S. govern-
ments, PSI advances both voluntary
programs and legislation to promote in-
dustry-led product stewardship initiatives.
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840 Pioneer Avenue • Lafayette, MN
507-228-8224 • 800-642-4104
ufcmn.com

0%- .9% Financing
$ 00-$ , 00 Rebates
OAC see us for details

When a job calls for
brute force and power,
your operation needs
the world’s most 
POWERFUL
skid loader.

High Performance and high 
tractive forces coupled with an 
impressive rated capacity of 
4,000 lbs. on the all-new V400.

A fully adjustable operator area 
provides customized comfort.

Vertical-Lift design provides 144 inches 
of height on the model V400.

Equipped with an electronic engine 
control and electronic foot and hand
throttles.

CMC Construction, Inc.
Masonry Contracting

116 E. Clinton, Arlington

Chad & Corey Carpenter Lic.#20216409

Office: 507-964-5250
Mobile: 507-380-3200 or 507-380-3202

Block • Brick • Stone
• Additions
• Basements
• Chimneys
• Driveways
• Fireplaces
• Retaining 

Walls
• Sidewalks
• Paver Brick
• Skidsteer Work

Paint Stewardship Program

FIND A DROP-OFF LOCATION:
www.paintcare.org

(855) 724-6809

DROP OFF LOCATION: Thomes Bros. / Do It Best Hardware
414 W. Main St., Arlington • 507-964-2310
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Schauer & Sons
Construction

• Concrete & Masonry
• Pole Barns  • Reclads
• New Constructions
• Houses  • Remodeling
• Light Commercial

SILVER LAKE, MN 
320-327-3170

New Construction • Remodeling • Additions
Windows/Doors • Siding • Decking

Tim Rohwer, Owner
Cell: (507) 202-5393

timrohwer144@gmail.com

CONSTRUCTION, LLC
Builder/Renovator

MN Lic. 20134416

CONSTRUCTION, LLC

Travis 
Tuchtenhagen
507-380-3824

License# BC105777
• New Homes
• Siding
• Roofing
• Remodeling
• Additions
• Post Frame Buildings

Don’t Know Where

Your Property Lines Are?

Buying or Selling Real Estate?

THEN YOU NEED THE HELP
 OF A LAND SURVEYOR

SIBLEY SURVEYORS, INC.
Registered Land Surveyors

Avery Grochow - Gaylord, MN

(507) 237-5212

We’re ready to roll,
when you’re ready to go!

We have the equipment and
trained personnel to handle all
your application needs through
fall!

Count on us to be prompt,
efficient and accurate with all
applications.

Let us help you make a profit!
It’s our goal to help you maximize your yields - and profits

- on all your acres!

Crop Production 
Services

507-647-5329
Mark Beckendorf, Manager

Home is where your heart is, and home is
where your insurance should be. 

Buffalo Lake - New Auburn Mutual keeps 
your insurance dollars at home . . . . working for 

you and your community.

Buffalo Lake - New Auburn     
Mutual Insurance Co.

Vivian Grisham, Agent
507-237-5264

www.BLNAMIC.com

Farm
and

Home
Insurance

Reasonable 
Rates
Since 
1888
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Metro Creative Connection
The popularity of organic foods and

stores that cater to customers who prefer
such foods continues to grow, and that
growth has contributed to a growing
awareness among shoppers of where the
food they eat comes from. Many con-
sumers now recognize the impact that
food production has on the environment,
and that recognition has spurred interest
in locally grown foods.

Locally grown foods are those that are
grown within
your commu-
nity or a com-
munity nearby.
Such foods do
not need to be
shipped hun-
dreds of miles
before they ulti-
mately find
their way onto
your plate, and
many people
find that con-
tributes to
meals that are
more fresh than
meals made up
of foods
shipped from
afar. But fresh-
ness is not the
only benefit to
purchasing lo-
cally grown
foods, which
pay various div-
idends for peo-
ple and the
planet.

• Locally grown foods benefit the en-
vironment. The phrase “field to plate” is
significant to consumers who prefer lo-
cally grown foods. That phrase refers to
the distance food travels from the grower
to the plate on your dinner table. Esti-
mates vary depending on the source, but
advocates of locally grown food suggest
that it reduces the field-to-plate distance
by an average of 1,300 miles. That’s a sig-
nificant feather in locally grown foods’
cap, as the Council on the Environment of
New York City notes that it takes 435 fos-
sil-fuel calories to fly a single five-calorie
strawberry from California to New York.
Buying locally preserves that energy that
is used to transport foods from afar.

• Locally grown foods fuel your local
economy. In addition to benefitting the
environment, locally grown foods stimu-
late your local economy. Local, independ-
ent farmers have largely fallen by the
wayside in the 21st century, as industrial
agribusinesses have taken over the pro-
duce sections in grocery stores across the
country. But local, independent farmers
are making a comeback, thanks in large
part to consumer demand for organic
foods. Supporting such farmers who grow
their foods locally means you’re putting
money back into your own community, a
worthwhile effort at a time when so many
small communities are struggling eco-
nomically.

• Buying locally grown foods con-
tributes to biodiversity. According to
the United Nations Food and Agriculture
Organization, more than 75 percent of
agricultural genetic diversity was lost in
the 20th century. That’s thanks in large
part to industrial agribusinesses that cul-
tivate fruits and vegetables that are bred
for fast maturation. But small, local farms
typically grow a wider variety of fruits and
vegetables in an effort to extend their
growing seasons. That means consumers

of locally grown
foods have ac-
cess to more
fruits and veg-
etables, and
therefore more
flavor.

• Buying lo-
cally main-
tains beautiful
l a n d s c a p e s .
Farmland has
been on the de-
cline for
decades, as ce-
ment and as-
phalt have
made millions
of acres of once
beautiful farm-
land disappear.
Buying locally
helps to main-
tain the green
space your
c o m m u n i t y
and surround-
ing communi-
ties have left.
That makes for

great road trips and even helps to sustain
local wildlife populations.

• Locally grown foods can be more
nutritious. Fruits and vegetables can rap-
idly lose nutrients once they are har-
vested. That’s problematic when buying
such foods from industrial agribusinesses
that need substantial time to get their
products from the farm to the shelves at
your local grocery chain. But buying from
local farmers increases the likelihood that
the fruits and vegetables you purchase
were just picked and therefore have yet
to lose a significant amount of nutrients.

Locally grown foods are growing in
popularity, and that popularity can be
traced to the freshness of such foods as
well as the numerous additional benefits
that locally grown foods provide.

The many ways buying locally grown
foods pays dividends

James Rosckes,  Glencoe

• Commercial
• Residential  
• Agricultural

• Decorative Concrete: Stamped & 
Colored, Exposed

• Driveways, Sidewalks, Patios, Floors
• Foundations, Blocks, Poured Walls
• Shed Floors, Bin Slabs, Dryer Slabs

Call us for all your agricultural needs!
Office: (320) 864-5729

Cell: (612) 310-5729
james@flatworksconcrete.com

www.flatworksconcrete.com

$AVE SOME GREEN!
Sell your items in the 
Arlington Enterprise
Sibley Shopper 
Classifieds!

Call 507-964-5547
to place your classified ad.



 

Environmentally Smart CarpetEnvironmentally Smart Carpet
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Darin Zanke, New Ulme, New UlmDarin Zank
onsultantales Cal ScoL

e, New Ulm

426 1st Ave. SE, Hutchinson • 320-587-9656
2-WAY RADIO SALES & SERVICE

First Minnesota Bank is Proud to 
 Work with Local Farmers! 

Ron Molstad or Ben Beckman  
320-864-3161 

Contact Ron or Ben today for all of  
your banking needs! 

 

606 East 11th Street - Glencoe 

 

BERGMANN’S
CELEBRATING 36 YEARS OF SERVICE!

“The Decorating Store At YOUR Door!”

Call 320-864-6754
for your FREE IN-HOME 

appointment.

• Floor Coverings • Window Treatments

24 Months
Same as Cash!

In Stock
for Quick Install

Save up to 33% 

off our normal everyday

low prices!

Visit BergmannInteriors.com
*Some restrictions & minimums apply. Credit offers starting March 1.

Earl 320-395-2761   •   320-282-8951
Jared 320-282 8952   •   Lester Prairie, MN

• Paint & Supplies
• Farm Supplies
• Carhartt
• Power Tools
• Sporting Goods
• Automotive
• Seasonal Items

• Farm Gates &
Feeders

• Pet Supplies
• Animal Feed
• Electrical Supplies
• Plumbing Supplies

• Toys
• Housewares
• Clothing & Boots
• Propane
• Fishing Licenses

Hwy 212, 3105 10th St. E., Glencoe • Next to Shopko

320-864-4304
Mon.–Fri. 8 a.m.-7 p.m., Sat. 8 a.m.-6 p.m., Sun. 10 a.m.-4 p.m. Since 1905
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in the McLeod County Chronicle
and the Arlington Enterprise.

2 months free with

one year subscription!

Farm & Home 2015 Subscription Offer - 2 months free - Choose one of the following papers:

Name ____________________________________________
Mailing Address ____________________________________
_________________________________________________

Phone ____________________________________________

r Check Enclosed    r Bill my credit card  ri rr  ra rq  Charge acct.# ________________________________Exp. date_________

MAIL IN THE FORM BELOW: P.O. Box 188, Glencoe, MN 55336; OR CALL 320-864-5518 TO ORDER!

r McLeod County Chronicle
Please include the correct payment amount:

• McLeod County & New Auburn 
Addresses: ..........................................$39

• Other MN Addresses:............................$45
• Addresses Outside MN: ........................$51

r Arlington Enterprise
Please include the correct payment amount:

• MN Addresses:......................................$37
• Addresses Outside MN: ........................$43

106 Ferry St., LeSueur
Phone: (507) 665-2238

Fax: (507) 665-3789
www.wise-furnitureco.com

Hours: 
Mon.-Fri. 8-5:30;

Thurs. 8-7; 
Sat. 9-4; Sun. Closed
– Anytime by appointment –

Gift Cards Available

Financing 
Available!

*12 mos., 
no interest, 
see store 

for details.

*Where our 
Product, Price 

and People 
make the 

difference!

30-70% Off Storewide!
Appliance Brands Available:
• Crosley • LG • Panasonic

• Danby • Broan • Frigidaire

LG TV’s starting at $19900

Conner
Originally $799 • Save $400

Jasper
Originally $799 • Save $400

Lawrence
Originally $749 • Save $350

Over 150 Recliners In Stock! Starting at $299.00

Name Brands: Serta, 
Englander & Corsicana sets!

Starting at 
Twin $19900

Full $23900

Queen $39900

Bedding Sale!

Appliances 
All 

On Sale!

TV Stands 
starting at 
$29900

Many to choose from!
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Brought to you by the McLeod County and the Nicollet/Sibley County 
Corn and Soybean Growers Associations and their checkoffs.

TEAMING UP FOR
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CONKLIN® AGROVANTAGE® PRODUCTS
Fertilizer for High Yields

“Systems approach moving growers out of the yield rut!”
• Liquid fertilizers for in 
  row and foliar feeding
• Rainfast surfactants
• Drift control
• Nitrogen slow release 
  additives
• Grain bin and silage bag
  repair products
• Manure pit treatments
• Chelated liquid 
  micronutrients stop 
  yellow flash from 
  Roundup
• Seed treatments
• Forage preservatives

• Natural animal products
• Long distance lubricants 
  and fuel additives
• Plus many more products 
  for farmers that increase 
  yields by 20% and lower 
  input cost 20%

DEALERS 
NEEDED
Buy wholesale 

direct from 
farmer-owned 45-year-old 

company based in MN 

For more information call:
KEN FRANKE’S

CONKLIN SERVICE
320-238-2370

or 855-238-2570
www.frankemarketing.com

JERRY 
SCHARPE, LTD
712 E. 13th St., Glencoe

Income Tax Preparation
Business, Farm, Personal, 
Estate & Gift Returns

Monthly Accounting, Payroll
& Financial Statements

Jerry Scharpe, CPA
Jeffrey Scharpe, RAP

Tel: 320-864-5380
Fax: 320-864-6434

Serving clients since 1971

Custom Baling
Big Square 3’x3’
Round 4’x6’
• Wrapper &
Teder Rental
Available

JD’s
Custom Baling
cell 507-317-5522
call for appointment

leave message
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Lano Eq Of Norwood IncLano Eq Of Norwood IncLano Eq Of Norwood Inc

Lano Eq Of Norwood Inc
1015 W. Hwy 212

Norwood, MN 55368
(952) 467-2181

Lano Eq Of Norwood Inc
1015 W. Hwy 212

Lano Eq Of Norwood Inc

Norwood, MN 55368
(952) 467-2181

Norwood, MN 55368
1015 W. Hwy 212

                                                                                                

Sibley County Extension
Who are Master Gardeners?
Master Gardeners are from all walks of

life and volunteer on behalf of their uni-
versity. They are eager to share best prac-
tices in gardening with people in their
community that promote healthy land-
scapes, healthy foods, and healthy lives.
They have completed a university-taught
core course and contributed a certain
number of hours to teaching research-
based horticulture practices in their com-
munities.

Important dates and deadlines
• Jan. 1 - Dec. 31: Extension Master Gar-

dener (EMG) program year
• Oct. 1: Deadline for application to

local/county program
• Tuesday before Thanksgiving: Dead-

line for submission of background check
data

• Dec. 1: Deadline for EMG Core Course
registration

Steps to becoming an Extension
Master Gardener

1. Be selected by your local county pro-
gram for a Master Gardener internship

• Contact your local county program
and request an internship application
packet.

• Complete and submit the application.
Applications are due by Oct. 1.

• Be selected for an interview.
• Submit and pass a background check

(online).
• Receive notification that back-

ground check has cleared, then reg-
ister for core course and pay the
class fee of $275 (includes materi-
als). Registration is due by Dec. 1.

2. Complete the Extension Mas-
ter Gardener core course

• 48 hours home horticulture ed-
ucation, offered annually, January –
April.

• Face-to-face and online options
for general content delivery. All stu-
dents must complete online quizzes for
each topic module.

• REQUIRED: Active email address and
reliable Internet access.

• Taught by Extension educators and
faculty on the St. Paul campus (even
years) or U of M Landscape Arboretum
(odd years).

• Topics: Extension & the Master Gar-
dener program, critical thinking and nav-
igating culture, soils, entomology, botany,
diagnostics, trees & shrubs, herbaceous
plants, lawn care, plant pathology, weeds,
wildlife, integrated pest management,
vegetables, fruits.

3. Share your knowledge: volunteer 50
hours

• Volunteer on projects and events that
deliver horticulture education and infor-
mation to the public.

• Volunteer – and learn! - alongside ex-

perienced EMG volunteers.
• Report your volunteer hours online by

Dec. 31.
• Individuals who drop out of the intern-

ship before fulfilling the educational and
volunteering requirements will be re-
quired to pay an additional $300.

4. Celebrate!
• When your internship is completed,

you'll start the next calendar year as an
active University of Minnesota Extension
Master Gardener in your community.

5. Stay involved
• To maintain your active Extension

Master Gardener volunteer status, you will
complete at least 25 hours of volunteer
time and the required continuing educa-
tion hours per year. Continuing education
hours vary from 5 – 12 hours depending
on county.

Grow with us!

Grow with us! Become a U of M Extension
Master Gardener

Your Southern Minnesota Garage Door Specialist

• Same Day Service • Repair All Brands
• Spring & Cable Repairs • New Garage Doors

Refer a customer
and get a $25 Gift Card 
on Overhead Door Sale

or 10% Discount 
on Service Call/Labor

Rick  •  507-381-0589
www.ricksdoorprollc.com

LLC

WEBSITE 
FOR YOUR 
BUSINESS? 
We can set up a

website for your business 
for as low as 

$15/month, 
plus a one-time, affordable setup fee.

McLeod Publishing, Inc.
716 E 10th St., Glencoe • 320-864-5518
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A World Leader in Agribusiness
Producing Top Quality Canned & Frozen

Peas & Sweet Corn
A Community Leader & Supporter in the

Glencoe Area for over 60 years!

Seneca Foods, started in 1949, has been dedicated to providing
quality food products and service excellence to our customers.  We
began by concentrating on one product, concord grape juice, and
carved out a successful niche in a growing market.  Today, the
breadth of our operations encompasses a vast array of fruit and veg-
etable products.  We are involved in multiple aspects of agribusi-
ness, from growing crops to manufacturing and marketing the
packaged goods.  And we remain committed to delivering high
quality products that our customers can trust and depend on. 
Seneca Foods is an Equal Opportunity and Affirmative Action Employer. All qualified applicants will receive 
consideration for employment without regard to race, color, religion, sex, national origin, disability, or veteran status.

Seneca Foods Corporation
101 West 8th Street, Glencoe, MN 55336

320.864.3151
Main Human Resource 320.864.2316

Toll Free Human Resource 800.252.4875

Thinking of Remodeling?
Adding a Room?

New Windows or Doors?
Bathrooms and Kitchens?

These are some of the 
Good Ways of 

Adding Equity to your home.

Right now the interest rates 
are very attractive.

With your ideas, I can help 
put a plan together.

I’ve helped a lot of Satisfied 
Customers in the past 41 yrs.

and I think I can help you!

Just give me a call.
~ Estimates come with No Obligation ~

MESENBRING CONSTRUCTION
Arlington, MN

Ph. 507-964-2864 or 320-894-6711
Contractor’s License: BC004806

Metro Creative Connection
Mother Nature provides plenty to grow

healthy lawns, gardens and landscapes.
But as many homeowners know, some
lawns sometimes need a little extra boost
to complement nature. Soil sometimes
must be amended so plants can thrive.
Only after the right composition is created
can plants take root and perform to the
best of their abilities.

The Colorado State University Extension
defines a soil amendment as any material
added to soil to improve its physical prop-
erties. The goal is to provide a better envi-
ronment for roots. Depending on what
you are starting with, any number of in-
gredients must be added to the soil
recipe. Water retention, permeability,
drainage, aeration, nutrients, and water in-
filtration are some of the things amend-
ments can improve when added to soil.

Before homeowners add anything to
the soil in their yards, it is first important
to determine what that soil needs. Home-
owners may notice if soil is overly sandy
or full of clay, but further testing can con-
firm what the soil is lacking. Soil tests are
often available through local cooperative
extension offices or private laboratories.
Speak with a nursery or garden center
about where you can get your soil tested.
A comprehensive test may cost between
$5 and $10 and can provide invaluable in-
formation that saves you hundreds of dol-
lars in wasted plants and materials, not to
mention effort. Some labs also can tailor
their recommendations based on the type

of planting you will be doing. For example,
a vegetable garden may need different
amendments than a row of azalea bushes.

Organic matter is a preferred soil
amendment used by professional and
novice gardeners alike. The decaying re-
mains of plants release nutrients that are
absorbed into the soil and used by mi-
croorganisms and bacteria, creating a
healthy environment for plants. Organic
material may
break up
c o m p a c t e d
soil to in-
c r e a s e
drainage. In
sandy soil, or-
ganic mate-
rial serves as
a sponge to
keep water
from washing
away. Com-
post and ma-
nure are two
examples of
f r e q u e n t l y
used organic
m a t e r i a l s .
Both of these
materials are
readily avail-
able at little
cost. 

C o m p o s t
can be pro-
duced at

home from food and plant scraps. Raked
leaves and small amounts of grass clip-
pings can be added to compost. Over
time, the decomposition process will turn
scraps into a nutrient-rich, dark brown
substance that provides many plants with
all they need to thrive. Compost is partic-
ularly useful in vegetable gardens.

Manure should come from herbivores,
or those animals that sustain themselves

on grass and
other plants. Car-
nivores can pro-
duce harmful
bacteria in their
waste, which is
not safe to use in
gardens, particu-
larly food-bear-
ing gardens.
Manure can be
c o m m e r c i a l l y
purchased, or
avid gardeners
can work out
a r ra n g e m e n t s
with nearby live-
stock owners and
farms. These peo-
ple may be more
than willing to
give you manure
for little to no
cost if you cart it
away. Dried ma-
nure is preferred
because it will

have minimal odor. 
Additional forms of organic amend-

ments include wood ash, sphagnum peat,
wood chips, sawdust, and worm drop-
pings. 

Inorganic amendments also may be
used, and are usually relied on to improve
water retention and drainage. Vermiculite,
perlite, pea gravel, and sand are examples
of inorganic amendments. A combination
of organic and inorganic amendments
can create the perfect mix for your needs.

Soil amendments typically are added to
new and unplanted beds. Peat moss and
shredded bark take years to decompose
and will serve as long-term amendments
in the soil. Compost breaks down quickly
and may need to be worked in more fre-
quently.

Experts recommend spreading amend-
ments on the planting bed and then using
a rake or tiller to work it in to a depth of
about nine inches. Particularly sandy soil
or soil with a lot of clay may need more
amendments. 

Permanent plants, such as trees or
shrubs, also can benefit from the extra nu-
trient boost amendments provide. Some-
times it is sufficient to spread the material
over the soil surface and let rainwater and
wildlife help distribute it to the plant
roots. Otherwise, work it into the top inch
or two of the dirt with a hand cultivator.

Soil amendments can be the difference
between a thriving garden and healthy
landscape and one that has seen better
days.

Amendments can help produce healthy soil
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Chad Young
Home Mortgage Specialist
NMLS # 712114
320-864-8584
Chad.Young@AgStar.com

QUALITY AND EXPERIENCE 
THAT YOU CAN TRUST

Gold Country ~ LG ~ MPS
Mycogen ~ Stine

Corn ~ Soybeans ~ Oats ~ Wheat ~ Barley 

Alfalfa ~ Forage/Pasture Mixes ~ Lawn Seed

Thalmann Seeds Inc.
Plato, MN  •  (320) 238-2185

Grow With Us!

QUALITY AND EXPERIENCE 
THAT YOU CAN TRUST

2735 12TH ST., GLENCOE

On-Site Repairs Available
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